Notes to Editors

About RS Components

RS Components, part of Electrocomponents plc, founded in 1937 is a global business supporting over a million engineers. RS is recognised as Europe's leading industrial distributor and has operating companies in over 20 countries distributing to eight times that number. 

RS has had the simple objective of providing a part for every job, from research and development though pre-production to maintenance and repair.  As those jobs have diversified and became even more complex, RS has developed it's offering and its abilities accordingly. 

Whether it's power tools, process control equipment, transistors, an oscilloscope, plumbing supplies or protective clothing, they can all be supplied from one single source through a choice of purchasing channels and delivery methods, including free delivery as standard. 

The RS range now has over 135,000 products from over 1300 suppliers and a further 100,000 electronic & electromechanical products are available online.

New technology plays an important part. When RS launched rswww.com, it was the first UK plc in its marketplace with a fully integrated transactional web site. The site provides real life case studies demonstrating how RS has helped many large UK organisations to reduce both the costs and time incurred in the purchasing process as well as an overview of emerging e-commerce models.

Since 1996 e-commerce has been a strategic priority for RS and with over 600 eProcurement implementations worldwide and leading in-house e-commerce capability we have extensive expertise in helping customers process low value orders efficiently.
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About Electrocomponents

Electrocomponents plc is the leading international high-service distributor of electronic, electrical and industrial supplies.

The Group serves about 1.2 million customers worldwide.  A typical customer is an R&D and maintenance engineer who needs access to a wide range of components at short notice and with rapid delivery.  Wherever the Group operates, a very high level of service is provided and because customers are served individually, customer knowledge is very deep and detailed.  The Group has around 2,400 suppliers and offers 350,000 products to the market.

Electrocomponents’ growth has primarily been organic with the strategic thrust of the last decade being to roll out the RS business model internationally with businesses throughout Europe and Asia including Japan.  In July 1999, a similar business, Allied, was acquired in the United States making the Group the only truly global high service distributor.  The Group has a leading presence in e-Commerce trading with about 23% of its sales achieved over the internet.

In May, Electrocomponents announced the next stage of its development in which it will focus on key customer groups in each market served.  There will be an increased emphasis on our Electronic and Electromechanical offer and our offer to those in all sectors who value a convenient and urgent service.  There will be cost savings from this strategy, from the successful implementation of new systems and other actions.  The resulting improvement in financial performance is expected to be substantial.

Through its RS and Allied activities, Electrocomponents is a rapidly developing international Group with sales of ca. £774 million (year to 31 March 2005) in 26 countries.  

Electrocomponents plc is listed on the London Stock Exchange and is a member of the FTSE250 Index with a market capitalisation of some £1.0bn.  “Electros” was formed in 1937 and was floated in 1967 when its market capitalisation was £3million.  

For more details on the Group please visit the corporate website (electrocomponents.com).
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RS UK Management Overview

Higher resolution images of our management team are available in the press centre image library which can be found online at www.rsinfo.co.uk 
Klaus Goeldenbot

UK General Manager

January 2001

1st joined Electrocomponents as General Manager Product Management, Europe.
December 2001 

Becomes General Manager Product Management.
August 2002

Promoted to General Manager - RS UK.

 
Prior to joining Electrocomponents Klaus spent 9 years with Adolf Würth GmbH & Co KG, Germany, holding management positions within Sales and Marketing and also assistant to the CEO. 
Has a BA in European Business, English and French and an MBA, majoring in Marketing and Management.

Graham Johnson 

UK Marketing manager

Originally trained as Engineer with Marconi Radar Systems, Graham spent 2 years with Racal Decca Defence Systems before joining RS when they moved to Corby in May '83.

 
Starting with RS as Junior Engineer in the Technical function he then moved to Product Marketing as Product manager, rising to Business Area Manager for Mechanical products where he oversaw the rapid expansion of the mechanical range. 


Graham moved into the Business Development area in the UK & Group working on a number of projects including the RS Japan start up, a short spell as Development Manager for the Small Businesses Group before spending one year on the EBS Blueprint phase as Business Process Manager for Marketing & Sales. 


He followed this by working on the Electrcomponents Group Marketing Strategy before returning to the RS UK in his current role as UK Marketing Manager in Feb'03.

